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young
consumers
want
wellness,
not
ads!



 health and wellness
isn’t a transaction,

it’s a lifestyle.



many consumers are reevaluating
what’s good for them, 
their future, 
and their bodies. 

the current health awakening is driving
brands to shift strategies, offering products

and services that support holistic wellbeing.



for brands to
succeed they must:  

embrace authenticity 
activate purpose 
foster a sense of belonging 
cultivate community
show up consistently
curate experiences



the goal? 

establish your brand
as a genuine partner
in your consumer’s
wellbeing journey.



authenticity creates
meaningful connections
with consumers, 
leading to stronger
commercial impacts.



we are human and we all
have obstacles when it

comes to wellbeing.
whether it’s routine,

education or mindset.

as a brand it's your job 
to offer tangible, 
realistic methods that 
go beyond a sale.



as brands build community,
they build loyalty. 

community is a competitive advantage, 
it creates organic advocates for your brand.



transform your brand into a community partner
that drives lifelong customer value.

remember, your brand is
more than its product - 
it's a place to belong. 
it's a lifestyle.



for weekly insights subscribe to:

biggerthansports.substack.com

bigger than sports


